
PESTEL ANALYSIS OF NEXT PLC

Next Plc PESTEL analysis is a strategic tool to analyze the macro environment of the organization. PESTEL stands for -
Political, Economic, Social, Technological, Environmental & Legal factors that impact the macro environment of Next
Plc. PESTEL analysis provides great detail.

A quality officer from NEXT should be at the suppliers at all the time to guarantee the high quality of clothes.
A high level of unemployment in the country would mean there is a greater supply of jobs than demand,
meaning people would be willing to work for a lower wage, which would lower the costs of Next Plc Social
Factors that Impact Next Plc The social factors that impact Next Plc are a direct reflection of the society that
Next Plc operates in, and encompasses culture, belief, attitudes and values that the majority of the population
may hold as a community. Our employees are our treasure. The key for this success is that NEXT designs its
own products and sells them under its own label. NEXT should Buy portions with net incomes that will
heighten the involvement of stockholders in general. Starting with shelves to corridors to customer care and
service in general. It thus becomes extremely important to constantly and consistently innovate, not only for
the sake of maximizing possible profits and becoming a market leader, but also to prevent obsolescence in the
near future. Education level in the economy Labor costs and productivity in the economy Business cycle stage
e. Creating products under its own label allows NEXT to adapt quickly to changing market conditions.
Environmental Factors that Impact Next Plc Different industries hold different standards of environmental
protection in their head as the norm. Furthermore such a policy would strengthen NEXT's position if the
pound become weaker or if the government decides to join the Monetary Union. Because people have more
time and have ample access to the media via the TV, radio, as well as newspapers and the Internet, the
consumer is better informed and therefore this awareness of environmental issues challenges him to care. If
employees are well motivated and committed to their jobs, they can surmount every obstacle. Buyer power
depends on many different factors. He should be aware that resources are limited and therefore the use should
not be wasteful. Furthermore the retailers started to sell their products via mail-order catalogues. We strive to
exceed our customers expectations, for our customer is our king. This is why it is necessary to get him in the
store. The only way to attract cons umers to buy a company's products instead of the competition's, is to add
value, such as label, style, price or quality. However, as in most consumer goods markets, it is at the middle
level where the major players are to be found and money can be earned. Our goals are double-digit sales
growth and satisfaction of our shareholders in the long run. Nowadays, more and more people are becoming
conscious about the significance of nature Key Note,  He wants more than just a product. Nowadays, brand
loyalty is not a threat for new companies, which makes it a threat for NEXT. There has also been a reduction
in the Sales-per-square-feet from GBP  These are the pillars of success and will lead NEXT to increased sales
and shareholder value. The report also provides a mission statement and strategies how to be more successful
in the near future. The social factors that affect Next Plc and should be included in the social aspect of the
PESTEL analysis include the following: The demographics of the population, meaning their respective ages
and genders, vastly impact whether or not a certain product may be marketed to them.


