
FACTORS INFLUENCE CONSUMER DEMAND FOR INTERNAIONAL

HOSPITALITY PRODUCT

There are plenty of factors that can influence consumer demand for international hospitality products. As a result of this,
different types of.

It can also be defined as a method of exchange of service in place of money. Dubai is one of such tourist
destinations which is marketed around the world through various channels. During leaner times, consumers
may forgo trips entirely, choosing to stay at home even during work or school vacations. Laws and
Regulations All businesses are subject to federal, state and local laws and regulations. Some of the most
important parts of these groups are family, friends, neighbours and co-workers. In the middle East too,
terrorist activities have affected the demand for tourism. Hotels are responsible for tracking legal and
regulatory changes and making sure that they operate in compliance with existing laws. Travelling is more
secure and people can remain connected with their family and friends through the internet all the time. Home
Sharing Technology has also made it possible for consumers to bypass traditional hospitality options entirely
and instead arrange to rent accommodations directly from non-hotel owners. Therefore, marketing research is
an important requisite for Marriott to keep track of their changing consumer and business customer needs, to
identify new opportunities in the hospitality service sector, to further develop and differentiate its various
brands, and to develop strong brand equity. It resulted in higher surveillance throughout US and such an
environment makes tourists feel insecure. Travel approvals may also involve cost-cutting, such as requiring
employees to take cheaper flights or to stay at less expensive hotels. According to the analysis, the problem
statement is about customer demand, retention and maintaining the capacity to deliver. Apart from those
employed directly in this sector, it also creates employment for people in the other related sectors. Apart from
that it has also created a very large number of jobs globally. Favorable economic situation leads to favorable
demand for tourism services globally. The evolution of new physical spaces for accommodation has also
changed how people travel. Technology has reduced the costs of marketing and helped airlines brands reduce
prices of travel. Various Factors and Consumer Buying Behaviour Kotler mentioned that demographic ,social
and cultural factors which influenced customer's buying behaviour are the internal factors including age,
gender, income, occupation, education, family size, and religion, race, generation, nationality and social class,
so the market is divided based on these factors. Cultural factors also have a deep impact on the demand for
tourism. And these factors are the basic factors to differentiate customer groups as the customer wants,
preferences and usage are usually involve demographic factors Customer Satisfaction According to ISO
Quality Management System explored that customer satisfaction requirements have been met because of the
degree of customer awareness and customer acceptance of its services, including product, service , quality,
price and open hours. Technology has aided the growth in demand for tourism in other ways too. If an
attraction, such as an amusement park, museum or beach closes down or is the subject of negative publicity,
the demand for lodging in the area may diminish, at least temporarily.


