
SHAMPOO MARKETING MIX

This is the Marketing mix of Pantene. It has created a name for itself and is acknowledged as one of the best shampoos
with lots of variants.

In every industry, catching the eye of the consumer and making it easy for her to buy it is the main aim of a
good distribution or 'place' strategy. Monday, 25 August Marketing Mix Elements The marketing mix refers to
the set of actions, or tactics, that a company uses to promote its brand or product in the market. Assortment of
BaWang positioned the shampoo for non-professional usage. Also, VS sometimes have combine other trial
product is for hair care, to promote other hair caring product to the market. PRICE - refers to the value that is
put for a product. High emphasis is given on shelf spaces to create visibility and thus increase impulsive
buying. Demographic segmentation Age: 25 â€” 50 Gender: both male and female 2. Comment on Vidal
Sassoon There is a sticker on the top of the shampoo bottle. This price is supposed to have followed value
based pricing methodology in its marketing mix in which the price is decided according to the perception of
users. Posters and Hoardings: Pantene also post posters at the retailers and supermarkets to create visibility.
These ads are telecasted mostly on Entertainment and Movie channels. On a larger scale, Sunsilk is present in
over 80 countries and has a market leader position in countries like India, Thailand, Indonesia and Sri Lanka.
User status: potential users, heavy users Target customer Mainly focus on female From teenage to women
Asian 4Ps 1. Also, there is a sticker on the bottle, this can give a perception to customer after they use the
product. The aim is to provide the best product at the best price so as to retain the existing customers and
acquire new customers or customers who were loyal to other brands. Its TV commercials focus on advantages
of using Pantene products and are targeted at young Indian women. Nowadays, lots of men are suffering the
hair fall problem. The actual product of the shampoo: The outlook of the package is black and golden, which
can give customer a noble, mysterious and grand image. Posted by. It uses Priyanka Chopra in India for its
promotion. It shows the effect after using the VS shampoo. Moreover, the availability and visibility of Sunsilk
is quite high as it is present at every grocery shop, retail shops and convenience outlets. It is a tactical decision
for the distribution strategy. Also, there are too many competitors in the industry, VS is focusing to grow its
market share in order to maximize profit. Manufacturer produces the products, then assign these product to
wholesaler. Then, I also mentioned assortment of Vidal Sassoon. It is a specific product because it is
especially for men. Sunsilk shampoos are available in various SKUs and the packaging has changed over the
time. For type of distribution channel, it is similar to BaWang.


