
ANALYSIS OF INDIAS ADVERTISING INDUSTRY

Indian Advertising Industry: An Introduction Introduction The Indian advertising industry has evolved from being a
small-scaled business t.

Reducing the Threat of Substitutes You can reduce the threat of substitutes by using tactics such as staying
closely in tune with customer preferences and differentiating your product by branding. Introduction of a new
product or service. Postal services compete with e-mail and fax machines. But, in some cases, customers may
be reluctant to switch to another product even if it offers an advantage. How Substitutes Affect the
Marketplace Substitutes essentially place a price ceiling on products. In some cases the presence of more
rivals can actually be a positivefor instance in a shopping area, where attracting customers may hinge on
having enough stores and attractions to make it a worthwhile stop. In some cases, an industry with two or
three dominant firms may experience intense rivalry when these firms are battling to achieve market leader
status. Indian Advertising Industry has been reshaped by regulatory and technological changes over the past
times as before it did not have many opportunities. Indian economy is on a boom and the market is on a
continuous trail of expansion. Even though the Indians are known to be conservative and traditional they
attitudes towards the media industry are very positive. With the market gaining grounds Indian advertising has
every reason to celebrate. It has evolved from being a smallscale business to a full-fledged industry. As it is
now into digital and graphic innovations like Televisions advertising in Malls, Banners, hoardings and on
travel medium like buses, air planes etc. Though the start-up costs are not too high, access to inputs and buyers
is the main asset that makes a good advertising agency, this makes the existing firms to enjoy protection from
new entrants. The cost of your inputs can have a significant effect on your companys profitability. For
example, you may have little negotiating power if you and several competing companies are trying to sell
similar products to one large buyer. It contains a brief explanation of Drama Marketing, a favorite genre for
Indians. Ogilvy once said, "Advertising justifies its existence when used in the public interest - it is much too
powerful a tool to use solely for commercial purposes. This can result in a more even distribution of power.
Clients began to pay ad agencies a fee for their creative efforts, unrelated to the amount of media space or
spots purchased. Unsolicited Commercial Email and other forms of spam have become so prevalent as to have
become a major nuisance to users of these services, as well as being a financial burden on internet service
providers. The use of disconcerting images that often border on the offensive, to draw the consumers attention,
known as shock advertising or shockvertising for short, is a well-known marketing ploy that has been around
in the West for quite some time now. Products from one business can be replaced by products from another. In
advertising industry there is a need for high degree of sensitivity to quality as the main purpose of companies
to invest in advertising is to make people aware and interested in their brands. Established in , this advertising
reached great heights. Access to customers is easy. How is digital media giving fierce competition to the TV
industry? Since in advertising the effect it makes on people counts, there are few companies which are unique.
Road Ahead The advertising and marketing sector in India is expected to enjoy a good run. Many
advertisements are also designed to generate increased consumption of those products and services through the
creation and reinforcement of brand image and brand loyalty. Because firms do not experience any insulation
from price competition, there is more likely to be active rivalry. The testimony of the company in which it
firmly believes is the campaign of Coca -cola-'Thanda Matlab Coca Cola'. In that he will explain what all he is
going to do in his tenure of 5 years. In advertising industry, Since there are many suppliers who provide inputs
like models, animation directors, people who provide inputs in placing hoardings, paintings, printing,
costumes etc. Factors Influencing the Bargaining Power of Buyers Buyers have more power when: Your
industry has many small companies supplying the product and buyers are few and large. This is also India's
No. Advertising is done with vast population and requires organizing and applying human skill and talent and
technology backed media. Fast moving consumer goods, automobile and e-commerce are the most advertised
industries in India. The head office of the company is in Bombay Area. Its more difficult for a firm to try to
raise prices and make greater profits if there are close substitutes and switching costs are low. The concept of
crossover movies, such as Bend It Like Beckham has helped open up new doors to the crossover audience and
offers immense potential for development.


