
HERO HONDA MARKETING MIX

The Marketing mix of Hero motocorp outlines some of the fantastic products that Hero has, and the reason that beating
this brand is difficult.

Marketing is defined by the American Marketing Association AMA as "the activity, set of institutions, and
processes for creating, communicating, delivering, and exchanging offerings that have value for customers,
clients, partners, and society at large. Constant technology up gradation ensures that the Group stays in the
global mainstream and maintains its competitive edge. The growth of the Group through the years has been
influenced by a number of factors: The Hero Group through the Hero Cycles Division was the first to
introduce the concept of just-in-time inventory. Unicorn was promoted with the caption "Be a wing rider.
Marketing Strategy of Hero Honda Page 65 Secondary data The sources from which secondary data was
collected: Press releases of the company. The fact that most of the machines are either developed or fabricated
in-house, has resulted in low inventory levels. It is also related to many of the creative arts. Hero has one of
the largest dealership networks in the automobile market Channelized distribution towards urban and rural
areas across India. The possible combination and corresponding number of respondents are shown in the table
below. Well, i also want to add some more document in your thread and it is a case study on Honda. For
example: "Use a low cost product to attract consumers. Promotion: The promotional and advertising strategy
in the Hero MotoCorp marketing strategy is as follows: Hero MotoCorp has always been aggressive regarding
its branding and marketing activities. The Marketing Mix section covers 4Ps and 7Ps of more than brands in 2
categories. We do not want to restrict ourselves to any specific category. While doing so, it has maintained the
highest standards of ethics and social responsibility, has constantly innovated products and processes and
developed teams that keep the momentum in order to take the Group to new heights. MoU with PNB in  A
marketing plan contains a set of specific actions required to successfully implement a marketing strategy.
These sides interact, and thus a Strategy will rarely be successful if it shows no adaptability. Honda's first
product, an A-type 50cc bicycle engine, was produced in  It gives better service for customers. The importance
of individual SWOTs will be revealed by the value of the strategies it generates. Identified problem or the
objectives of the research discussed in the report are: Developing the research plan In this a plan was
developed about how to collect the require information i. It is prudent not to eliminate too quickly any
candidate SWOT entry. Building on the work of many thinkers on the subject, one can define strategy as "a
comprehensive way to try to pursue political ends, including the threat or actual use of force, in a dialectic of
wills â€” there have to be at least two sides to a conflict. Wide range of colors available in each category. It
could be done through various instruments like questionnaires, observations, getting information from the staff
members of the agency, contacting to the motor mechanics was sufficient enough to conduct the study. We
would like to have full line-up covering right from the entry level low-cost motorcycle to a motorcycle for
people with strong taste and fun elements into it. Strong product portfolio consisting of a wide range of
two-wheeler models. The scooter is able of reach a top speed of 77kph. The Indian two-wheeler industry,
traditionally considered a scooter market, witnessed a gradual migration towards motorcycles from the 's.
Honda's first motor cycle, D-type two stroke 98cc, was produced in  Therefore, it requires great care to select
the sources of data. Similarly, the various strands of the strategy , which might include advertising, channel
marketing, internet marketing, promotion and public relations can be orchestrated. And it is the company that
gives highest sales and it is also the highest two- wheeler manufacturer. Research approach It means the way
by which the information was collected. Sales Promotion 6 free services 2 years warranty 9 shades of color
Marketing Strategy of Hero Honda Page 51 Dual tone Auto start Direct Selling competition heating up, would
we see discounts coming Helpful staff authorized dealers. New production units were started in Thailand, UK,
Malaysia and cumulative motorcycle production reached 10 mn units by  This is why it is important to make
each strategy goal measurable. The American venture started modestly with a staff of six and sales figure
barely touching motorcycles. Hero MotoCorp involves celebrities including at present, Alia Bhatt, and Ranbir
Kapoor in their promotional activities, in the capacity of brand Ambassadors. It is the raw material with which
a researcher functions. If the objective is NOT attainable a different objective must be selected and the process
repeated. New body panels and sleek body graphics.


